Top 25 Media Companies’ Campaign Contributions, 1999-2002

Company 2000 Election | 2002 Election Company D R
(listed in orcer of Cycle Cycle Total (%) (%)
revenue)*

A0L Time Warner™ 54,195 811 52,009 591 B 205 502 G 35
Disney $1 505 182 §1,282 539 §2 788 021 55 4h
Yiacom $1.066 275 §2.092 341 §3.158 616 a1 14
Comcast H513 509 eR7 572 51,181 281 47 53
Sony 323 840 227 799 $551 39 67 33
Yivendi Universal 52 126 260 51,271 3R3 §3,395 323 G5 35
MNews Corp. 51,041 5373 743,995 §1,785 803 34 G2
Cox F250,741 38,100 F338 .84 Calal 44
Communications

Hughes Electronics §230 584 £30.700 §261.284 50 50
Clear Channel F167 450 537 910 5705 360 25 =)
Communications

MBC §16R 550 82,745 F249 385 77 23
Gannett $23,200 $12,250 F35 450 a7 43
Tribune $150,280 £38,750 $1859 030 54 45
Hearst 599 200 %20 200 180,100 G 32
EchoStar $393 800 B8 075 52011875 a3 47
Communications

M Grawe-Hill ¥51,040 517 950 $65 990 39 B1
LSA, Interactive 5141740 94 826 5236 560 a0 20
Charter F468 F00 §247 380 §716 580 35 513}
Communications

Cablevigion Systems §1.072 316 $891 130 $1.9653 445 59 41
Adelphia 5237 575 51,500 5209175 23 i
Communications

Mew York Times 9 550 52,133 511 /A3 94 2
Washington Post f 750 §1.450 §a 200 42 58
Liberty Media §26 500 £40,100 f66 BOO 57 40
Discovery 195 150 $117 750 $312 900 a0 9
Communications

E.WY. Scripps 59,750 i aaa] 510 405 aa 53
Tatal F15 074 526 $11 6550 004 $26,774.,530 pate 41

“Based on data released by the Federal Election Commission on April 28, 2003. Totals include PAC,
soft money and individual contributions to federal candidates, party committees and leadership PACs,

1999-2002.

*Asz ranked by Broadcasting & Cable magazine.

Armerica Onlineg and Time YWarner merged Jan. 11, 2001, Figures for the 2000 cycle include bath

companies’ contributions. Figures for the 2002 cycle represent the combined operation's

contributions.

Source: Open Secrets




